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I’m Xavi Gonzalez, a Creative Strategist and Multimedia Designer. 

My journey began with a passion for multimedia and its power to 
communicate, inspire, and tell stories. I started as a designer, and 
over time, I’ve naturally evolved into what could be called a Creative 
Strategist.

With experience across digital and print design, branding, and 3D 
design, my role can cover everything from concept development to 
hands-on execution.

Transforming ideas into visual concepts, I shape brands into 
something clear and easy to connect with. Each project follows a 
thoughtful process, with briefing and prototyping before design 
implementation.
 
My goal is to help people, organizations, and businesses communicate 
their story effectively.

www.multinode.at



“Multinode Studio has been fantastic. As a new non-profit, we 
needed help building our visual identity and redesigning our 
website to better engage our audience. Javi guided us through 
the process with skill and empathy, helping us prioritize and 
set up the site for easy updates. He also suggested creative 
solutions, like a map for our directory.

Since the redesign, our traffic has increased by 75%, and 
views per visitor have nearly doubled. Multinode Studio is 
helping us reach and support more people in their recovery.”

 

Alex Mazonowicz
Managing Editor, ARA Network



Phantom of a Garden
Role: Multimedia Designer
 
Project Scope: 3D environment creation and multimedia execution in 
collaboration with lead artist Michaela Putz. 
 
Project Overview: 
“Phantom of a Garden” was an art project led by Michaela Putz, aimed 
at raising awareness about digital memory, endangered species, and 
human-caused mass extinction. Michaela used archive images of extinct 
plants, processed through AI to generate “inaccurate” 3D interpretations. 
These glitchy and pixelated models reflected on the interplay between 
digital memory, artificial intelligence, and environmental destruction. The 
project was designed to be projected in exhibitions, creating an immersive 
experience for viewers. 
 
Tasks and Responsibilities: 

3D Environment Creation: I designed and implemented the virtual 
space where the AI-generated plants were placed, crafting an immersive 
environment that complemented the ghostly and fragmented nature of the 
plant models. 
 
Animation, Video Editing, and Sound Design: I animated the camera 
movements to generate video sequences, edited the final video, and 
designed the sound to enhance the atmosphere. I also exported the video 
in multiple formats for projection at exhibitions.

Link to Video: 
https://vimeo.com/video/950497759

Password: 
phantomofagarden2024







Vinylograph E-Shop
Role: Web Designer & Developer
 
Project Scope: Full e-commerce website design and development for 
Vinylograph. 
 
Project Overview: 
The Vinylograph E-Shop project involved designing and developing a 
custom e-commerce platform. Vinylograph is a series of machines that 
cut vinyl records in real-time and small batches. The goal was to create a 
user-friendly shopping experience that reflected the brand’s unique identity 
of craftsmanship and DIY philosophy. The shop sells previously recorded 7” 
vinyl records while also enabling users to upload their own audio files and 
order small batches of custom vinyl records.

Tasks and Responsibilities: 
 
Web Design: Created a modern, intuitive interface that balanced aesthetics 
with functionality. 
 
Development: Built the e-commerce platform using WordPress and 
WooCommerce, integrating custom functionality that allows users to 
upload audio files for vinyl record orders. 
 
Custom Features: Easy-to-update news section for the Vinylograph team 
to share announcements. 
Implemented a newsletter system

www.vinylograph.com







Mimito Branding
Role: Branding & Visual Identity Designer
 
Project Scope: Full branding development, including logo design, visual 
identity, and brand guidelines for Mimito.
 
Project Overview: 
The Mimito project involved creating a complete branding package for 
a new business. The goal was to develop a visual identity that captured 
the essence of the brand’s values and personality, appealing to its target 
audience. The project included logo design, color palette selection, 
typography, and the creation of comprehensive brand guidelines to ensure 
consistent application across various platforms.

Creative Process: 
 
Discovery & Research: I began the process by working closely with the 
Mimito team to understand the brand’s core values, vision, and target 
audience. This phase included market research and identifying visual trends 
that aligned with the brand’s identity. 
 
Concept Development: Based on the research, I explored several creative 
directions, experimenting with shapes, symbols, and typography. I sketched 
out logo concepts and tested various visual approaches that would best 
represent the brand’s personality. 
 
Visual Identity Creation: Once the direction was chosen, I developed the 
complete visual identity system. This included a cohesive logo design, 
a color palette that reflects the brand’s energy, and typography that 
complements the overall aesthetic. 
 
Brand Guidelines: To ensure consistency across all platforms, I developed 
comprehensive brand guidelines. These guidelines included specifications 
for logo usage, color palettes, typography, and visual elements across print 
and digital media.









ARA Network Website
Role: Web Designer & Developer
 
Project Scope: Full website redesign and development for ARA Network.
 
Project Overview: 
The ARA Network is a nonprofit organization that supports the recovery 
arts sector through its magazine Performing Recovery, conferences, and 
events. The organization promotes individuals and groups in recovery arts, 
encourages knowledge sharing, and fosters collaboration within the sector. 
The website was designed as a central hub for these activities, providing a 
platform for communication and engagement between members.

Tasks and Responsibilities: 
 
Briefing Session: Led an initial briefing session with the ARA Network team 
to clarify project goals, target audience, and key functionalities. 

Wireframing & Design: Created wireframes and a user-friendly design 
aligned with the organization’s mission and brand.
 
Development: Built the website using WordPress, including features like a 
directory map, news, and search tool. Structured and integrated content to 
ensure clarity and engagement.
 
Testing & Launch: Tested for responsiveness and functionality across 
devices and browsers before launching the site.

https://recovery-arts.org/







Yooopi Rebranding
Role: Brand Strategist & Designer (in collaboration with Fly Up Agency)

Project Scope: Full rebranding of Yooopi, including logo redesign, visual 
identity, and brand positioning 
 
Project Overview: 
The Yooopi Rebranding project was a complete overhaul of the brand’s 
visual identity and positioning, carried out as part of the Fly Up Agency 
team. Yooopi, a growing company, required a refreshed and modernized 
look to better connect with its target audience. The goal was to create a 
cohesive and impactful brand that reflected the company’s values while 
staying aligned with its vision for growth. 
 
Tasks and Responsibilities: 
 
Brand Strategy & Positioning: Collaborated with the Fly Up Agency team 
to conduct a thorough brand analysis, understanding Yooopi’s core values, 
target market, and future goals. Developed a strategy to reposition the 
brand competitively.
 
Logo Redesign: Designed a modern, versatile logo that captured Yooopi’s 
essence and was adaptable across digital and print media.
 
Visual Identity Creation: Developed a cohesive visual identity system, 
including a new color palette, typography, and design elements for 
consistency across all platforms.

Previous Logo:





Projects for the art  
and music scene
I’ve had the opportunity to collaborate on a variety of 
creative projects within the art and music scene. My work 
spans across designing flyers for exhibitions, posters for 
concerts, and album record covers, among other exciting 
ventures. These projects have allowed me to contribute 
to the vibrant visual identities of artists, musicians, and 
cultural events, blending my passion for design with the 
dynamic energy of the creative world.
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